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Under Armour Reports 2006 First Quarter Results

Net Revenue Increases 50.7% to $87.7 Million; Diluted EPS of $0.18
Raises 2006 Net Revenue Outlook to $380 Million - $390 Million (+35% - 39% over 2005)
Raises 2006 Net Income Outlook to $31 Million - $32 Million (+57% - 62% over 2005)

Baltimore, MD (April 26, 2006) — Under Armour, Inc. (Nasdaq: UARM) today announced financial results for the first
quarter ended March 31, 2006.

Highlights:

e Company posted $14.2 million in operating income for the quarter versus $4.9 million in Q1'05
o First quarter net income increased to $8.7 million versus $2.5 million in Q1'05
e Diluted EPS reached $0.18 for the period versus $0.05 in Q1'05

Net revenues, which consist of net sales and license revenue, increased 50.7% in the first quarter to $87.7 million
compared to net revenues of $58.2 million in the first quarter of 2005. First quarter net sales, which consist of Under
Armour products sold globally other than through licensees, increased 50.3% to $85.3 million from $56.8 million in the
same period of 2005.

Licensing revenue increased 65.8% to $2.4 million from $1.4 million last year reflecting continued strong results from
existing licensing partnerships and the shift to licensees of certain products formerly in the Accessories category.

First quarter net income increased to $8.7 million compared to $2.5 million in the same period of 2005. Diluted
earnings per share was $0.18, on weighted average common shares outstanding of 49.5 million compared to $0.05
per share on weighted average common shares outstanding of 37.9 million in the first quarter of the prior year.

"These results reflect the rapidly accelerating strength of the Under Armour brand," stated Kevin A. Plank, Chairman,
CEO, and President of Under Armour, Inc. "The significant increase in profitability highlights our focus on driving
bottom line results through operational excellence as our revenues continue to grow rapidly."

"We exceeded our performance goals for the period as our top line benefited from continued strong sales
contributions from all product categories throughout all channels of distribution,"” Mr. Plank added. "Our Men's
category posted a 31.8% sales increase to $52.5 million for the quarter, largely a result of our ability to successfully
introduce exciting new product offerings including our golf polos as well as the continued expansion of our product
within existing doors. This was coupled with the ongoing strong demand that the Under Armour brand enjoys among
our core consumers."

Mr. Plank continued, "We are particularly pleased with the performance of our Women's category as it was the
standout for the quarter, increasing 112.1% to $21.0 million. Growth in Women's exemplifies our ability to successfully
broaden the product line through our innovative marketing and merchandising strategies. Additionally, our Youth
category increased 119.7% to $7.0 million as we expanded the line to offer a wider assortment of sizes to satisfy a
broader age range."

Gross margin increased to 50.5% compared to 44.4% in last year's first quarter, primarily as a result of better sourcing
initiatives and an inventory write down in the prior year. Selling, general and administrative expenses were 34.3% of
net revenues compared to 36.0% in the same period of the prior year. The 170 basis point improvement resulted
primarily from lower marketing expenditures as a percentage of revenue for the quarter and leverage gained from
higher sales volumes. Operating income as a percentage of net revenues for the quarter increased to 16.2%
compared to 8.4% in the same period of 2005. Cash and cash equivalents, net of debt, were $49.8 million at March
31, 2006.

Wayne A. Marino, Executive Vice President and Chief Financial Officer of Under Armour, Inc. added, "We remain
focused on our disciplined approach to running the business and this continues to be a top priority for us, as
evidenced by our margin improvement. During the period we strengthened our infrastructure with the completion of
our SAP apparel and footwear systems implementation. This system became operational in April and will enable us to
better support our growth initiatives. "

Mr. Plank concluded, "The Under Armour brand continues to expand its presence within our retail partners and we are
delighted that retailer demand for our new footwear product has been so strong. Looking ahead, we are encouraged



about our future growth prospects and see a number of untapped opportunities to explore, both domestically and
internationally. More importantly, we have assembled the core management team to execute our vision and growth
plans."

Increasing Outlook for 2006

Due to the strength of the first quarter, favorable business trends and the momentum that the Company continues to
see in its Men's, Women's and Youth businesses, Under Armour management is increasing its outlook for 2006. The
Company now expects net revenue in the range of $380 million to $390 million, a 35% to 39% increase from 2005,
and net income in the range of $31 million to $32 million, which represents a 57% to 62% increase from 2005.

For the second quarter, the Company expects net revenue in the range of $70 million to $75 million. The Company
remains opportunistic in executing its marketing strategy and is committed to a marketing budget of 10% to 12% of
net revenue for the full year. However, in the second quarter, the Company plans incremental marketing spending to
support its footwear launch and to drive other Under Armour brand initiatives throughout the year. As a result of the
timing of this increase in marketing, the Company expects Second Quarter net income in the range of $250,000 -
$750,000. The Company continues to expect fully diluted weighted average number of shares outstanding of
approximately 50 million for 2006.

Conference Call and Webcast

Under Armour will host a conference call and webcast to discuss its financial results today, April 26th, at 8:30 a.m.
EST. This call will be webcast live at investor.underarmour.com and will be archived and available for replay
approximately three hours after the live event. Additional supporting materials related to the call will also be available
at investor.underarmour.com. The Company's financial results are also available online at investor.underarmour.com.

About Under Armour, Inc.

Under Armour® (NASDAQ: UARM) is a leading developer, marketer and distributor of branded performance products
for men, women and youth. The brand's moisture-wicking synthetic fabrications are engineered in many different
designs and styles for wear in nearly every climate to provide a performance alternative to traditional natural fiber
products. The Company's products are worn by professional football, baseball, and soccer players, as well as athletes
in major collegiate and Olympic sports. The Company's products are currently sold in the United States, Canada,
Japan and the United Kingdom. The Company's European headquarters is located in Amsterdam’s Olympic Stadium,
and its global headquarters is located in Baltimore, MD. For further information, please visit the Company's website at
www.underarmour.com.

Forward Looking Statements

Some of the statements contained in this press release constitute forward-looking statements. Forward-looking
statements relate to expectations, beliefs, projections, future plans and strategies, anticipated events or trends and
similar expressions concerning matters that are not historical facts, such as statements regarding our future financial
condition or results of operations, our prospects and strategies for future growth, the development and introduction of
new products, and the implementation of our marketing and branding strategies. In many cases, you can identify
forward-looking statements by terms such as "may," "will," "should," "expects," "plans," "anticipates," "believes,"
"estimates," "predicts," "outlook," "potential” or the negative of these terms or other comparable terminology. The
forward-looking statements contained in this press release reflect our current views about future events and are
subject to risks, uncertainties, assumptions and changes in circumstances that may cause events or our actual
activities or results to differ significantly from those expressed in any forward-looking statement. Although we believe
that the expectations reflected in the forward-looking statements are reasonable, we cannot guarantee future events,
results, actions, levels of activity, performance or achievements. Readers are cautioned not to place undue reliance
on these forward-looking statements. A number of important factors could cause actual results to differ materially from
those indicated by the forward-looking statements, including, but not limited to: our ability to manage our growth
effectively; our ability to maintain effective internal controls; increased competition causing us to reduce the prices of
our products or to increase significantly our marketing efforts in order to avoid losing market share; changes in
consumer preferences or the reduction in demand for performance apparel and other products; our ability to
accurately forecast consumer demand for our products; reduced demand for sporting goods and apparel generally;
failure of our suppliers or manufacturers to produce or deliver our products in a timely or cost-effective manner; our
ability to accurately anticipate and respond to seasonal or quarterly fluctuations in our operating results; our ability to
effectively market and maintain a positive brand image; the availability and effective operation of management
information systems and other technology; our ability to attract and maintain the services of our senior management
and key employees; and changes in general economic or market conditions, including as a result of political or military
unrest or terrorist attacks. The forward-looking statements contained in this press release reflect our views and
assumptions only as of the date of this press release. We undertake no obligation to update any forward-looking
statement to reflect events or circumstances after the date on which the statement is made or to reflect the
occurrence of unanticipated events.
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